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Abstract

The study is aimed to explore the purchasing behavior of consumers on one-tumbon-one-
product (OTOP) goods, rating the importance of the marketing mix of OTOP goods, factors
relating to the marketing mix of OTOP goods, and the difference in rating the importance of the
marketing mix of OTOP goods with the purchase quantity. Data was collected by sending question-
naires to consumers who buy OTOP goods in three southern border provinces and 363 were received.

The results of the study showed that most consumers bought fresh and preserved food. The
marketing mix, rating by the consumers found that pricing and distributing factors were important
in the high level. However, promotion and product factors were important in the moderate level. The
findings of the study also indicatied that the consumer’s characters had statistically significant
correlation with the the marketing mix of OTOP goods of consumers. The consumers who differ in
purchasing quantity, have a significant difference with the product and promotion factors.

Keywords : marketing mix, One-Tumbon-One-Product (OTOP), purchasing behavior,

three southern border provinces.
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