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Abstract

This research aimed to study the purchasing behaviors and the important factors in purchasing decision
making of OTOP goods in Nakhon Sri Thammarat, and to compare the purchasing decision making factors
between consumers with the different purchasing behaviors. Data was collected by sending questionnaires to
consumers and 400 completed replies were received. The statistics used in data analysis were frequency,
percentage, mean, standard deviation, and ANOVA. The results of the study showed that most consumers
bought fresh and preserved food, the reason for purchasing was made from the local wisdom, and the place for
purchasing was the OTOP trade fairs. The purchasing decision making factors were product quality, marketing
channel, packaging, brand, and continuous new-product presentation, respectively. From different reference
groups, consumers had different objective, frequency, and satisfaction in purchasing. They also had a significant
difference with the importance of the purchasing decision making factors at the significant level of 0.05.

Keywords: community business, local wisdom, marketing mix, Nakhon Sri Thammarat, OTOP, purchasing
behavior
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